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INSIGHTS & RECOMMENDATIONS

& Zoning Improvements

The first phase of the Plan BTV Downtown and Waterfront project was a series of studies conducted about topics relevant to
the new master plan and zoning improvements. The insights and recommendations from those reports are summarized below.
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of Homes in Burlington’s
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are owner occupied
market -rate homes.

Market-rate
Rental Units
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Improve bus/traffic management at WP.
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Replace skate park in WP 14. Improve park views and access.
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Replace WP roller rink off-site.
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Improve seating/gaming tables/benches in 16. Improve bike parking facilities in parks.

City Hall Park (CHP) and Battery Park (BP). 17. Improve electrical facilities for park events.
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